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Rebrand the visual identity of Tiger Ivory Films

Project Duration :
14-16 weeks, December 2020 - March 2021

Client : 
Tiger Ivory Films

Tiger Ivory Films 
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About 
TIGER IVORY FILMS PRIVATE LIMITED (the 
“Company”) is a media services provider for over 
the top (OTT) platforms, media technology, engage 
in producing, trading, developing, distributing and 
ūȜƋƐśƐǷƐƲƄчŜƐƲūưŀǷƼƄǢŀǟƋƐŜчɯƧưǪϰчǪūǢƐūǪϰчƃūŀǷǿǢūч
ɯƧưǪϰчţƼŜǿưūƲǷŀǢƐūǪϰчūţǿŜŀǷƐƼƲŀƧчǟǢƼƄǢŀưǪϰч
cultural.

The company aims to develop and produce a state 
ƼƃчǡǿŀƧƐǷȝϰчưǿƧǷƐЙƄūƲǢūϰчǢūƄƐƼƲŀƧчɯƧưǪчƐƲчǢūƄƐƼƲŀƧϰч
national and international languages of exceptionally 
high production value for a modest budget.

Aims to give impetus to regional cinema 
and create employment in regional 
sectors pan India. 

Ideation & Exploration 

Brand Research & Positioning Statement

Studying Competitors & Market Research 

EƼǢưч£ūɯƲūưūƲǷчѾч¸ȝǟƼƄǢŀǟƋȝч

Client meeting II

Client meeting I

$ūǪƐƄƲч.ȜūŜǿǷƐƼƲчѾч$ūǪƐƄƲч£ūƲţūǢǪ

Client meeting III

Design Delivery 

Client meeting IV

Methodology 
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